
@AndreaVahl 

@GrandmaMaryShow 



About me 

• Social Media Coach, Strategist and Speaker 

• Co-author of Facebook Marketing All-in-One for Dummies 

• Community Manager for Social Media Examiner for 2 years 

• Grandma Mary 

 



• The latest changes with Facebook, Twitter, LinkedIn, 
Google+, Pinterest and why they matter to you  

• How to adjust your strategy for the remainder of the 
year to finish 2014 strong  

• 3 cool tools that can help you streamline your efforts  

• The new advertising options on each of the platforms 
and how to allocate your budget  







Facebook 



Latest Facebook Changes 

• New Timeline for Pages 

• Constantly Changing Algorithm - Videos 

• Facebook Ad Changes 

– Audience Insights 

– Website Custom Audiences 









Audience Insights 

• Allows research before you 
spend money on the ad 

• Gives you additional Interests 
and information about specific 
audiences 





Website Custom Audiences 



Action Plan 

• Focus on driving Fans to your e-mail list 

• Add Pages to Watch 

• Experiment with Facebook Ads 
– Conversion Pixels 

– Audience Insights for research 

Ignore:  Website Custom Audiences unless your site 
gets a lot of traffic 

 



Twitter 



Latest Twitter Changes 

• Twitter layout 

• Twitter Cards 

• Improved Analytics 

• Twitter Advertising 
– Conversion Tracking 

– Twitter Cards 

– Retargeting 





Other Changes 

• Pin Tweets to the top of your stream 

• Increased prominence of images 

– Only uploaded to Twitter (not Instagram or other 
clients) 

– Can enable Hootsuite 



What are Twitter Cards?? 

• Allows you to automatically pull in more text 
and images from Links – similar to Facebook 

• 8 different types 

• 2 Paid Cards:  Lead Generation Card and 
Website Card 

• Allow added Analytics 





• Summary Card: Default Card, including a title, description, 
thumbnail, and Twitter account attribution. 

• Summary Card with Large Image: Similar to a Summary Card, but 
with a prominently featured image. 

• Photo Card: A Card with a photo only. 
• Gallery Card: A Card highlighting a collection of four photos. 
• App Card: A Card to detail a mobile app with direct download. 
• Player Card: A Card to provide video/audio/media. 
• Product Card: A Card optimized for product information. 
• Lead Generation Card: A Card to drive lead generation for your 

product or service. **paid 
• Website Card: A Card to feature your website and drive click 

through traffic  **paid 
 
 

https://dev.twitter.com/docs/cards/types/summary-card
https://dev.twitter.com/docs/cards/large-image-summary-card
https://dev.twitter.com/docs/cards/types/photo-card
https://dev.twitter.com/docs/cards/types/gallery-card
https://dev.twitter.com/docs/cards/types/app-card
https://dev.twitter.com/docs/cards/types/player-card
https://dev.twitter.com/docs/cards/types/product-card
https://support.twitter.com/articles/20170389-what-are-lead-generation-cards
https://support.twitter.com/articles/20171578-setting-up-website-cards


Installing Twitter Cards 

1. Add meta tags to your site  
OR 
Add a WordPress Plugin: 

- Yoast 
- JM Twitter Cards Plugin 

2. Validate 

 



Improved 
Analytics 



New Advertising Options 



Action Plan 

• Focus on driving Followers to your e-mail list 

• Enable Twitter Cards 

• Experiment with Twitter Ads 

– Only with Conversion Tracking or Lead Generator Card 

Ignore:  Remarketing unless your site gets a lot of 
traffic 

 



LinkedIn 



Latest LinkedIn Changes 

• LinkedIn Publisher 

• New Profiles for premium accounts 

• Watch the Insights 

• Sponsored Ad Content – push updates to a 
wider audience 

 









LinkedIn Stats 





Action Plan 

• Use the Publisher and watch the results 

Ignore:  Premium account unless your main 
focus is LinkedIn. 

Sponsored Updates. 

 



Google+ 



Latest Google+ Changes 

• Insights for Pages 

• +Post Ads – Shows on Google Display Network 

• Promoted Hangouts on Air 





Action Plan 

• Watch Insights if you use your G+ Page 

• Experiment with Promoted Hangouts only if 
you run regular Hangouts 

Ignore:  +Post Ads 

 



Pinterest 



Latest Pinterest Changes 

• Guided Search 

• Promoted Pins 

• Better Analytics 
coming soon 



Image Credit:  http://blog.pinterest.com/post/88472890774/guided-search-hits-the-web 



Action Plan 

• Experiment with Guided Search 

Ignore:  Everything else until it’s available 

 



4 Cool Tools 

• Canva 

• Google Analytics 

– Google Goals 

– Assisted Conversions 

– URL Builder 

• Buzzsumo 

• Rapportive 





Google.com/Analytics 



Google Goals 





Google Analytics – Assisted 
Conversions 



Google URL Builder 



Rapportive – 
Chrome Plugin 

Easily connect to people 
you e-mail 



Buzzsumo – Content and Influencers 



Advertising Options 



Review 

• Facebook – many options 

• Twitter – New Followers, Sponsored Content, 
Twitter Cards 

• LinkedIn – Ads, Sponsored Content 

• Google+ - Sponsored +Posts 

• Pinterest – Promoted Pins (coming soon) 

 



10% 

70% 

20% 

Facebook Ad Budget Allocation 

Get Likes Get Optins Boost Posts

Example: 
Monthly Budget = $167 
 
$117– Drive to Optin 
$33 – Boost Post 
$17 – New Likes 



Facebook Ads ROI – Conversion 
Tracking 



Thank you!  Connect with me 

www.AndreaVahl.com 
www.facebook.com/andreavahl 
www.fb.com/GrandmaMaryShow 
 

Work With Me: 
One-on-One Consulting 
Social Site Quick Audit 
Facebook Ads Services 

 

http://www.andreavahl.com/
http://www.facebook.com/andreavahl
http://www.fb.com/GrandmaMaryShow
http://www.andreavahl.com/social-media-coaching
http://www.andreavahl.com/social-media-coaching
http://www.andreavahl.com/social-media-coaching
http://www.andreavahl.com/social-media-coaching
http://www.andreavahl.com/social-media-coaching
http://www.andreavahl.com/social-site-quick-audit
http://www.andreavahl.com/social-media-coaching/facebook-ad-services

