HOW TO

SETUPA
FAGEBOOK PAGE

YOUR 10 POINT CHECKLIST




DO YOU NEED TO SET UP A FACEBOOK

PAGE FOR YOUR BUSINESS?

While creating the Facebook Page is a fairly straightforward process,
many people don’t know about some of the settings and Page features
to optimize.

In this e-book, you’ll learn how to set up your Page right and how avoid
any pitfalls that can prevent your Page from being seen.

If you haven’t set up your Page at all, start by logging into Facebook as
your personal profile (they will use the same login but your Page is very
separate from your personal profile) and then go to
www.facebook.com/pages/create.php.

To Your Success,

Andrea \ahl

(and Grandma Mary)

Andrea@AndreaVahl.com www.AndreaVahl.com
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CHOOSE AN OVERALL GATEGORY

Your first decisions is to choose between 6 overall categories. The
difference between these main categories is usually in what
information you have available in your About section. You can always
change your category later so this step is not critical.

=] Create a Page Pages | Like Fages | Manage
Local Business or Place Company, Organization or Institution Brand or Product
]
foczd A

Arrsl, Band or Publ: Frgurne E rrlesrianiment Cause of Community
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= Local Business or Place: This Page type is for bricks-and-mortar
businesses. Choose this type only if you truly have a local, open-to-the-
public type of business. When you choose this category and add your
physical address, a Facebook Place is automatically created for you, as
well where people can check in.

Warning: Don't list your home office as a Local Business!
Local businesses also have the when there is an address associated with the Page.

Once you choose local business, you can further segment your category to restaurant, beauty salon, movie theater or
over 40 other subcategories.

= Company, Organization, or Institution: This Page type is for a company
that isn’t necessarily open to the public the way a local business would
be. Many of the categories in this drop-down menu are the same as those
for the Local Business or Place type, but the resulting Info Page won’t
have the same detailed interface to fill in for prices, parking, and so on.

= Brand or Product: If you sell an actual physical product, this is the Page
type to consider. Facebook offers many categories: cars, clothing,
computers, pet supplies, and a generic product/service category.

= Artist, Band or Public Figure: Obviously, if you’re a band or artist, this
type is the one to choose, but this Page type also covers politicians,
businesspeople, chefs, dancers, and actors. You may think that the actor
category would be in Entertainment (see the next bullet), but it isn’t! It’s
here, under the Artist, Band or Public Figure.

= Entertainment: If you have a TV show or a magazine, or are creating a
Page just for your music CD, select this Page type. There are close to 30
different categories listed here.

= Cause or Community: If you’ve been on Facebook for a while, don’t
confuse this type of Page with the Causes application. If you’re new to
Facebook and are creating a Page for a nonprofit or community
organization, don’t select this Page type — instead, opt for Company,
Organization, or Institution, and select the category of Non-Profit.
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Once you make your selection, you may have to select a sub
category from the drop-down menu. These aren’t perfect — pick
something that matches as best you can.

] Create a Page

Company, Organization or
Institution

Join your supporters on Facebook

Choose 3 category v

Aerospace/Defense
Automobiles and Parts
Bank/Financial Institution
Biotechnology

Local Business or Place Cause
Chemicals

Church/Religious Organization
Community Organization
Company
ComputersiTechnology
Consulting/Business Services
Education

Elementary School
Energyitility
Engineering/Construction
FarmingrAgriculture
FoodiBeverages

Government Organization
Health/Beauty -

el |

The category is listed underneath your Page name on your
Page. Local sub-categories are a little more important as people
may be searching for that type of local business on their mobile
phone.
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NAME YOUR PAGE

Naming your page shows up in the very first screen but it may not be
obvious to you

7] Create a Page

redie a F,aCebdoo P0e I DUIND o Tl Eila DOTVETHE W L ILUUIETILE a1l LUSI0 =1 b

Company, Organization or
Institution

Join your supporters on Facebook

Small Business v

< } Léﬂélg Prod uv:th n;{

By clicking Get d, you agree to the
Facebook Page ms.
- Get Started
Local Business or Place -

Page Name '

There are some important things to think about if you don’t have a
“traditional” brand name when you are naming your Facebook Page.
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If you are a Realtor, or Author, you may choose to brand that part of
your business such as “Andrea Vahl — Author”.

\'/ HERE ARE A COUPLE OTHER TIPS:

= Have proper spaces between words. |'ve seen Pages that are titled
“Andreavahlcoaching” for example. Unless your “brand” name has
the spaces removed, don’t remove them yourself.

= Don’t add the .com to the end I've also seen Pages named
“Andreavahl.com” which doesn’t make sense unless you are
branding your business that way and that is the official name of your
business.

= Don’t make the Page name too long. You have a limit of 70
characters for your Page Name. But that can be a bit
long. Keywords can be good to use in a Page name since that will
help it come up in the Facebook searches better. But it can look a
little strange to have a Page name with too many keywords stuffed
into the title such as “Andrea Vahl — Speaker, Author, Coach,
Consultant, Improv Comedienne”.

= If your brand has unusual capitalization, you may have to submit a
request to Facebook. Facebook initially requires standard
capitalization of words. So if your name is WidgetPro, you’ll have to
submit a request with documentation of your brand name
to Facebook Help.
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If you need to adjust your Page name, you can do that up until the
point where you have 200 Likes by going to your About section. If
you are a Local Business make sure you select Page Info.

Go Big Productions
o)

Tirrsedinee About Photos Likes More -

Change Page Name

ETNFO

About Go Big Productions f

| Page info

Brands & Products - Product/Service
G0 Big Productions ”

Enter a Facebook web address

If you have more than 200 Likes, you may be able to Request a
change right from your Page. You are typically allowed one Page
Name Change Request from your Page. You may have to go
through Facebook Help to request a change and provide
documentation of your company name (usually a utility bill or
something like that).

Once you have named your Page on that first screen, select the blue
Get Started button and you will then be on your way to adding more
to your Page.
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SET UP YOUR ABOUT SECTION

If you are setting up your Facebook Page for the first time, you are
asked to give people a “short description” of your Page. But don’t let
this be the end of your description. Your full About section has much
more text available and is indexed in Google so you want to have plenty
of keywords

Set Up Go Big Productions

m 2 Profile Picture 3 Add 1o Favortes 4 Preferred Page Audignce

Tip: Add a description and website 1o improve the ranki

Add a description and
website address

Add a few sentences to tell people what your Page is ab
be able to add more details later from your Page sattin

Choose a unigue Facebook web address to make it easier for people to find your Page. Once this is set, itcan only be
I thanied once,

httpiivwesé. facebook.comd Ent

Need Help? l * Be careful! I P savenio

©2016 Andrea Vahl www.AndreaVahl.com



https://twitter.com/AndreaVahl/
https://twitter.com/AndreaVahl/
https://www.youtube.com/user/thegrandmamaryshow
https://www.youtube.com/user/thegrandmamaryshow
http://www.andreavahl.com/
http://www.facebook.com/andreavahlinc
http://www.facebook.com/andreavahlinc

A Facebook web address makes it easy for you to give your address to
someone so they don’t have to rely on Facebook Search (notoriously
bad). So for example,www.facebook.com/GrandmaMaryShow

CHOOSE A FACEBOOK WEB ADDRESS FOR YOUR

PAGE VERY CAREFULLY.

You also want to make sure you You can skip this part and choose later
if you like.

WHEN YOU CHOOSE A FACEBOOK WEB ADDRESS NOTE A COUPLE OF
THINGS:

= No spaces or underscores

= Capitalize the words for readability (this will not affect
if people type in lower case letters for the address)

= Your preferred web address may not be available

= |tis very hard to transfer web addresses or change
them
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If your Page is already set up, this is a good time to review your About
Section to make sure it’s keyword rich and descriptive. Look at how it
looks on the left sidebar of your Page and in the About area. The Short
Description appears on your main Page so make that pop. Take a look
at Easy Lunch Boxes About Page for a good example.

. SR FREE SHIPPING

(most USA orders over $25)
Easy
iLunch

Kitchen/Cooking

Tireline About Photos LUNCHspiration| Mare =
About Eﬂi"l.,l‘.lllch boxes
Page Info PAGE INFO

Page Cwners Founded in December 2009
hon Descrption These are the ORIGINALS] EasyLunchboxes: The fastest

way to pack unches ... guaranieed
www.easylunchboxes.com

Company Oveniswy I'm KELLY LESTER and | hate wasting lime. That's why |
created EasyLunchboxes - so | could pack lunches
FAST. Join me here as | share tips and tricks about. oh.
whatever's on my mind and, of course, my favorite subject
- packing yummy lunches, wait for it FAST, | know,
packing lunch boxes drives you nuts, right? Well, stop the
madness! My EasyLunchibox System is all you need. Best
sellers on Amazaen - read the reviews and you'll leam why
Give them a try and see for yourself

Grateful thanks to YOU - the passionate, friendly, and
helpful EasyLunchboxes community - for sharing tips,
recipes, and pictures of all the creative meals you pack in
my containers. Every day | get 1o look forward to
something new :)

I've even written a book about it! “Cooking With Trader
Joe's Cookbook - Easy Lunch Boxes® is available
wherever books are sold. (Not sold in TJs stores)

Assorted facts and Info: (4) BPA-free, 3-compartment
bento food containers and sleek cooler bags make
packing on-the-go meals fast, affordable and waste-free
Sized right Tor kids and adults. Great 1or school, work, or
travel. Container lids stay on but are purposely designed

| also have some more examples here: 4 Inspiring Examples of an
Engaging Facebook About Page
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OPTIMIZE YOUR PROFILE PHOTO

Your Profile picture is 180 pixels by 180 pixels and then it sizes down to
160 x 160. If you have an oblong logo, it can look a little strange. It’s
best if you can have something designed that is square if possible to
have it show up a little better. But if that isn’t possible, make sure you
are choosing the best look for your profile photo.

Your profile photo shows up next to every post so make it interesting. If

you are the “face” of your business, feel free to make this a picture of
you. But make it different from your personal profile photo.

Set Up Go Big Productions

1 About 2 Profile Picture 3 Add to Favorites 4 Preferred Page Audience

Upload From Import From
Computer Website
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If you need to change your profile photo later, just mouse over that
area and make the change.

.,,}?"-

Grandma Mary i Social

Media Edutainer
Business/Economy Website

G uPdate Profile
Picture

1 Timeline About Photos Free Stuffl
; Choose from Photos... |

(=] Take Photo...
(&=L Upload Photo...

Mouse over profile photo
to update

¥ Remave...

If you are just setting up your Page for the first time,
there is a step 3 and Step 4 that come after the profile

photo upload. You can choose to skip them, they are
optional and not critical.
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OPTIMIZE YOUR COVER PHOTO

One of the biggest pieces of visual real estate on your Page is your
Cover photo so make sure you use it wisely. The image size is 851 x 315
px and be careful to hide anything important behind the profile photo
or interfere with the readability of your Facebook Page name at the
bottom of the cover photo.

176 px
st ®e,

Guy Kawasaki. ‘
a0

4 px border

Author
L Yy

= [ ]
Guy Kawasaki @I' toe®

35 pa m o FOVrwing | o Share | ses

vy
' TIP: KEEP THE BOTTOM 65 PIXELS OR SO FREE FROM TEXT OR BUSY GRAPHICS.
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The folks over at Canva have collected some good examples of
Facebook cover photos and that is one of my favorite tools for
designing cover photos.

Also remember that you can add a photo description to your cover
photo so that if someone clicks on it there is an added call to action. In
my cover photo description | have some links to my other social sites
as well as an invitation to join my email list.

Facebook Training
Social Media Consultant
Author

...and Wig-wearing Comedian

Grandma Mary Says ~

o

prinkle those keywords and website links
everywhere so that people can find you!”
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ADD A CALLTO ACTION BUTTON

Another quick thing to optimize is the Call to Action button that every
Page has. Use this to take people to your website, watch a video or
other great actions.

Create 3 Call-to-Action Button

Add a button to your Page that takes people directly

10 your websile of app. Learn maore Website iFhone Androkd

Choose a Button
[ Book Mow I

4, Call Mow

« & Contact Us !
& ContactUs

up sk Anp
¢ Play Game
W Shop Now
& Sign Up

3 'Watch Video

Once you choose the button, then you will customize either where that
traffic goes or other things related to that button.
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CHECK YOUR PERMISSIONS
AND PAGE SETTINGS

Another important thing to optimize is the Permissions and settings on the
Page. Go to Settings and then General to set some of the most important
settings. | can’t go through every setting here but the most important
considerations are:

= Page Visibility — Your Page is considered “published” as soon as you create
it. You don’t have to worry too much that your Page is going to go viral
before it’s ready, but if you do want to “hide” it while you work on it,
unpublish the Page so only Admins can see it.

= Messages — Make sure you will be checking them regularly if you allow
people to send your Page messages.

= Country and Age Restrictions — Do not set any restrictions because that
will cause your Page to be invisible unless someone is logged in to
Facebook (since Facebook would have to make sure you were in the right
country before it showed the Page to you).

= Profanity — | think it’s a good idea to set the filter to medium and possibly
restrict some words.

= Allow people to post and tag — | think this is a good idea in general

especially when you are first starting out. If there is a privacy concern
then you can look at restricting these.
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SET YOUR ADMINS

If you are going to have other people manage your Page, you can add
Page Admins under the Page Roles section. Be careful who you give full
Admin access to because they (or someone who hacked into their
account) could delete your Page or take control of it.

Fage Messages mectifications Publishing Tools Setlings Heig =

EVEryone wWho works on your Page can have a gifferent role gepending on what they need 10
Work on

Learn more about the different rodes people can have on your Page
"1y Andrea Sodergren Vahi
Paorst Attribution Sl Ao
Bl B m e o f "

L Page Roles

If you are going to have multiple Admins on your Page, you may want to
consider the Facebook Business Manager which is a little more secure.
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ADD APPS

The Apps section can be found in two places. Once under the More
button right below the cover photo and also on the left sidebar. On the
left sidebar you can customize your App cover photo to brand it. The
App cover photo size is 111 x 74 px.

APPS

FREE

Social Media [RESSELIE
Success Report

-

”" Free Webinar

HOt Read my Blog

Blog Posts

ABOUT

Grandma Mary is a slightly cranky Social Media
Edutainer. Learning about social media is wayyy
mare fun with Grandma Mary. ...

READ MORE

hitpfwww andreavahl.com/

Apps are not as important as they used to be on Facebook but if you
want to do something like connect Instagram to your Page or have
another place where someone can easily sign up for your e-mail list,
then why not? | wrote a post 15 Types of Facebook Apps to Enhance
Your Page that can help you find some interesting ones.

©2016 Andrea Vahl www.AndreaVahl.com



https://twitter.com/AndreaVahl/
https://twitter.com/AndreaVahl/
https://www.youtube.com/user/thegrandmamaryshow
https://www.youtube.com/user/thegrandmamaryshow
http://www.andreavahl.com/facebook/15-types-of-facebook-apps-to-enhance-your-facebook-page.php
http://www.andreavahl.com/
http://www.facebook.com/andreavahlinc
http://www.facebook.com/andreavahlinc

#10

POST GREAT CONTENT

Before you start publicizing your Page, make sure it has at least 5 or 6
representative posts of what you’ll be posting about. | recommend
posting at least once per day and varying your posts between links,
images, videos and some text. Get my free report on 50 Facebook Posts
Guaranteed to Engage and don’t forget you can always schedule your
posts to batch your work a little.

\'/ FINAL BONUS TIP: INVITE PEOPLE TO LIKE YOUR PAGE

Once your Page is ready to go, make sure you invite your friends, co-
workers, customers, and whoever else makes sense to come and Like
it! Also consider running a targeted Facebook Like Campaign.

Grandma Mary says, Don’t be boring!
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WANT TO TURBO-CHARGE YOUR
FAGEBOOK MARKETING?

Get my fully updated #1 selling course,
Fbinfluence. This course covers the core Facebook
Marketing strategies you need to know, and gives
you step-by-step instructions on how to grow your

business with Facebook.

OVER

20,000 p
PEOPLE TRUST
FBINFLUENCE {9
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The Top selling Facebook ;['ra‘i.ning'

With Andrea Vahl
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