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Advanced Facebook Ads Summit

Facebook Video Ads:
What’s Working Now

Andrea Vahl

@andreavahl



Today...

* The latest tactics that are working for
video ads

 Which placement, targeting, and
optimizations to use for your ads

* How to take advantage of retargeting
* How to EASILY create effective videos

—— -
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A Little More ABOUT ME

Co-author of Facebook Marketing All-in-One for Dummies
Community Manager for Social Media Examiner for 2 years
Creator of Facebook Advertising Secrets online course
Cofounder of Social Media Manager School

Used Grandma Mary — Social Media Edutainer to start my blog

Stand up comedian




Do | have to do R 4
Video?7?? 3




Facebook Video Stats

51% of marketing professionals worldwide name video as the type of
content with the best ROI.

Marketers who use video grow revenue 49% faster than non-video users.

Sixty-four percent of consumers make a purchase after watching branded
social videos (via tubularinsights).

* Facebook Gets Over 8 Billion Average Daily Video Views

e Social video generates 1200% more shares than text and images
combined.

Source: https://www.wordstream.com/blog/ws/2017/03/08/video-marketing-
statistics updated: November 9, 2018
https://sproutsocial.com/insights/facebook-stats-for-marketers/
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http://www.insivia.com/27-video-stats-2017/
http://tubularinsights.com/sponsored-content-q2-2017-report/
http://www.responsiveinboundmarketing.com/blog/video-marketing-statistics-for-2016
https://www.wordstream.com/blog/ws/2017/03/08/video-marketing-statistics
https://sproutsocial.com/insights/facebook-stats-for-marketers/

Fact: Facebook Video is here to stay

Page Ad Center Events Notifications E3 Insights Publishing To... Settings Help ~

&

Overview When Your Fans Are Online Post Types Top Posts from Pages You Watch

Creator Studio -
The success of different post types based on average reach and engagement.

Followers
Promotions Show All Posts Reach [ Post Clicks [ Reactions, Comments & Shares #
Likes Type Average Reach Average Engagement
Reach
[ Photo 15,218 ggg
Page Views

Page Previews

00O
|
Actions on Page 4 shared Video 11540 e -_
Posts
Events @4 video 10,831 230 -_
Videos
Stories § Link 7572 ?12 .-
People
— P saus aies [ D —
Messages
API

All Posts Published
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You don’t have to be on camera

WSS Mylntent
Sponsored - @

The perfect family activity around the Christmas tree & or for making
inspirational handstamped gifts @

L] L] L]
[ J S I I d e S h OW W I t h I m a e S Ask them for their WORD of intention and make them a meaningful daily
reminder of their goals, hopes, or what matters most. What's Your WORD?

Learn More & Myintent.org/Maker... See More

* Text narration

* Explainer videos
* Demos

* Product features
* Stock footage

* Animated images

L]
[ ]
MYINTENT.ORG/MAKER

Mindful Christmas Activity! Shop Now
As seen on Oprah & Today Show

O0% 35K 359 Comments 997 Shares
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@ Michael Hyatt
(.Y Sponsored - Q
Everyone has an important message that deserves to be shared.

Yes, it's true! We all have a story to share with others, and a blog or website
is the perfect online platform to do so. But, it can be overwhelming not
knowing where to start. | completely get it! People are always asking me,
“how can | grow my online audience organically?”

My response? You have to find your niche, and write compelling content that
draws them in. ... See More

WRITE CONTENT

ORTH SHARING

.

Os 1 Share

“ Ada Deferrari
"\\ W November 12 at 5:03pm - @

Clothes not fitting right? Takes forever to get ready? Find out what your body
type is in less than 30-Secs. Download the Free Body Shape Style Guide.

YOU HALE
SHOPPING
BECAUSE

YOU CAN
NEVER FIND
YOURFIT

ADA's Body Shape Style Guide

Download the foolproof guide that helps you figure out your shape and learn about
specific styles that make your body type look its absolute best.

Download
oy Like () Comment > Share & Buffer & -
© s Chronological v

f) Autumn Baker Jonelle Massey
¥ Like - Reply - November 2 at 10:29am
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Video Tools

MAKE IT

* Powtoon

* Magisto
* Animoto
* Lumen5
* Wave

You just got off thej)hone with a
client to understand‘their needs
and greatest challenges.

P o) 002770115

GO TO VIDEO PAGE
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Electronic Merchant Systems
N Sponsore: d- @

[} [ ]
Accept credit cards on your mobile device with
no monthly, start-up, or cancellation fees.
S 2
A o L
'

 Why you started your business
* Frequently asked questions
* Behind the scenes tour

* Personal invitation to an event

Live, 24/7 support you can talk t...

® Quick tip OO 264 105 Commen ts 139 Shares
* Why you are unique

* Product demo
* Promote a Facebook Live

@andreavahl #mobilemonkey



Watch the results and compare

Campaign Name Results Reach £ Cost Video Views
@ | MNew Patients - Website Clicks 267 19,574 51.67 —
Link Clicks Per Link Click
@ Studio Z Like Campaign a5 1,570 £1.35 4
Fage kes Fer Page Like
Family Dentistry - Website Clicks 7 2,203 52.40 —
Link Clicks Fer Link Click
@) | Holistic Dentistry - Website Clicks 166 22,603 $1.70
@ | Videc Siideshow - Website Clicks 59 7,608 §2.05 2,004
Link Chcks. Per Link Chck
@ | Invisiign Post - Website Clicks 19 3,327 52.22 —

@andreavahl #mobilemonkey



Single Images often do better than video but
not always! Test what works for you

Cost per Amount Relevanc G =RE Su([U
Ad Name Delivery Results Reach Freque p Ends Impression: per 1,0/ Link Clicks (Cost Click-
Result Spent Scor . .
Impression per Link Through
v © ﬁ E-Aruba - traffic - 21+ slideshow video @ Active 214 3,841 1.48 $0.10 $20.62 Jun 1, 2018 7 5,703 $3.62 214 $0.10 3.75%
0 E-Aruba - traffic - 21+ local Image from site @ |nactive 134 9,642 237 $0.33 $43.76 Jun 1, 2018 2 22,882 $1.91 134 $0.33 0.59%
Results from 2 ads 348 11,952 2.39 $0.19 $64.38 28,585 $2.25 348 $0.19 1.22%

Video ad had $0.10/CPC and Image ad had $0.33/CPC



Video Connects QUICKER
©

Join me and Dr. Tony Attwood for a FREE Webinar: Autism Spectrum
Disorder. Available for viewing Wed 17th - Sun 28th October.

In this 35 Minute Workshop you will learn:

\ What is ASD - Insights and Understanding of what it means to have ASD
\ Understand the Diagnostic Criteria - DSM 5.

\ Girls and ASD... See More

-

www.eleﬁrning.suel ritey comiaw

ELEARNING.SUELARKEY.COM.AU

FREE Training with Dr Tony Attwood: Autism Sign Up
Spectrum Disorder

@O Ali Mac, Ebony-kate Flynn and 95 others 17 Comments 76 Shares 19K Views

o) Like

(J comment /> Share

@andreavahl #mobilemonkey

Andrea Vahl, Inc.
Sponsored - @

N ¥ Facebook ads are HOT right now and
businesses need people to help them run their
campaigns. I've got a brand new training series
called How to Start a Highly Profitable
Facebook Ads Management... More

fbadvertisingsecrets.com

FREE Training: How to Start a

Highly Profitable Facebook A...

@ © = Bonnie David and 176 others
83 Comments 30 Shares

[C) Like () Comment > Share

Refresh preview * Report a problem with this preview




eo and Gifs in Facebook Messenger add fun!

Andrea Vahl, Inc. Q {) Andrea Home Creatd

Page Ad Center B Inbox Events Notifications Insights More ~ Settings Help ~

& Messages 20+ Main 2 @ Q . 'ﬁ @ xR o v/ Mark as done

That's great!

Would you like more clients? If you're brand new - would you like to learn how to get
your first client?

@ Messenger ‘E

() Comments & More
3 Facebook

© Instagram 1

il Would you like to join my new Free Facebook Group where you can learn more?

&3 Automated Responses

PM

[
[

®
¢
(]
»
"
»
»
¢
.
L

aM

Q Thank you.
! sun

Anytime! Feel free to contact me with any questions.
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Add Videos and Gifs with @’ MobileMonkey

Q MObiIeMOnkey [ saved Plarry122@yahoo.com

< MOBILEMONKEY CHATBOT \
Pages

S+ BOT BUILDER

F«cld\nga\-’deo 1o Your Lial 0g Lid
Messenger by sending it just to you!

B welcome page

The first message & new visitor sees .

B Default page Te m A
Message is given when
MARKETING AUTOMATION ==
® <P Q8 @ -
@ Main Menu
LEAD MAGNETS 1
Y Hello and Welcome to our automated chatbot! Create Q&A for this Chat Page by clicking the *+' icon
Q  Search above.

AUDIENCE INSIGHTS

FOLDERS ® © Add button ‘

{8 SETTINGS
Default Folder

+

Add Page

Directions

Prices /
Larry Kim .‘

Hello Page )
Upload your video

Who Uses MobileMonkey

Jobs

Hours

Request for Human o

[ L N N i N N

)
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Think about the Customer Journey

* Use Facebook and Instagram to

See an ad

BUILD an audience on sc()jg:ial
* Target your IDEAL customer
* Enhance the relationship with

good content
* Retarget to convert
MOVE THEM OFF OF FACEBOOK el oa
ONTO YOUR LIST OR WEBSITE for media

Retargeting

@andreavahl #mobilemonkey




Fact: Facebook ad costs are rising

7
& 1
N

You don’t have to
gamble or “wing it”
- have a SYSTEM for
testing!!

@andreavahl #mobilemonkey



§The GOAL is to STOP the SCROLLES
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e
What if running Facebook Video Ads
felt like this?
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What is
Working Now




Facebook Video Ads at the TOP of the Funnel

Video Views
Email optin

Video /

ads \ H Boosted Posts

70% of ———™—.y < Traffic
budget Conversion
10% of — <— Website Retargeting

budget Custom Audiences

@andreavahl #mobilemonkey



Goal of Content: Awareness
KPI: Video Views and Link Clicks

* Video - Business Manifesto
e 3811 Video Views
e 92 Link Clicks
* 10,734 Reached

e 4350 Organic (5x higher

than average)

Post Details

Video

Post

ﬂ Andrea Vahl, Inc.
< - -
) 4210m - @

This is why | started my business 9 years ago. Online Marketing doesn't

* 6384 Paid with S13 boost

e S0.01/video view

P $16.76 Left

00 31 2 Comments 4 Shares B~

10,734 Peopie Reached

3,811 video Views

78 25

© Like On Post
24 6

© Love On P
* 29
& .. -
287 Post Clicks

42 92

Clicks to Play @ Link C

NEGATIVE FEEDBACK
1 Hide P pst
0 Report as Span

53

18

14

153
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New Size of Video: Range 9:16 to 16:9

m, Cattifl Andrea Vahl, Inc.
- y Written by Andrea Sodergren Vahi May 30 at 4:41pm - @
Sponsored - Q

Hope to see you at E-Aruba Seminar on Saturday, June 9th at Renaissance
Choose your color! % Lenola Sweater Convention Center Aruba! I'l be talking about Facebook and Instagram

.
¢ B ette r fo r I I l O b I | e NOW 45% OFF + FREE SHIPPING &/ Advertising Tactics for Small and Local Businesses.
I Shop here https://cattifly.com/lenola-sweater/ And I'll be showing you exactly how | created these ads! Get your tickets
* 1080 x 1080
. I

 Will look
different on older
FB versions

now:
hitp://e-aruba.com/

Mylintent
Sponsored - Q

W

The perfect family activity around the Christmas tree & or for making
inspirational handstamped gifts @

Ask them for their WORD of intention and make them a meaningful daily
reminder of their goals, hopes, or what matters most. What's Your WORD?

Learn More - Myintent.org/Maker... See More

o~

. T
N

E-Aruba Business Seminar June 9th Learn More

e reached

o Like () comment /> Share £ Buffer @~

CATTIFLY.COM

Shop Now
Lenola Sweater &
OO® 15K 1.1K Comments 1.9K Shares 5.1M Views

MYINTENT.ORG/MAKER

oy Like () comment /> Share ®- Mindful Christmas Activity! Shop Now
As seen on Oprah & Today Show

OO 35K 359 Comments 997 Shares
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Video in different formats

Create a Fullscreen Experience

Cover Image or Video . -
Introduce your brand, product, or service.
1 Use an eye-
sing up to 10

M Productive Flourishing
Sponsored - &

mo ™

photos or video stills

Rather than only keeping track of appointments and meetings, the
Momentum Planner channels your creativity, expertise, and passion toward Image
worthwhile pursuits.

* Video / Slideshow

JUST RELEASED: The all-new 2019 version now comes beautifully printed owere s S
& bound (digital also available): http://bit.ly/mpbound = :
a8 Clear video

Introduce your brand, product, or service.

iffTai(e' Up

Image or Video ) )

Too Much Of
* Image Video / Slideshow Today.“ -
Recommended: Image width of 1080 pixels S wi ll Rogers

Replace Photo

The All-New 2019 Momentum Daily Planner Desfination URL {optional)
Planner Learn More
Available printed & bound or digital

Carnncal

@ Preview on Mobile m

@andreavahl #mobilemonkey



Emojis and
subtitles

USOLOGYTRENDS.COM
¥ 9% 9% 5% ¥ 5/5 Stars - Dust Cleaning Sweeper RHcE oW

OO‘.: 86K 6.2K Comments 29,576 Shares
10M Views
o) Like () comment > Share D~

Usology Trends oo
I rends
Sponsored - Q

[Usology

' Get rid of all the dust you couldn’t reach before! Clean like a boss!®=®
® Get yours here: https://bit.ly/2xJHZh6

Dozens of flexible, tiny suction tubes that can go nearly anywhere dust
hides.

It's perfect for cleaning dust in places you never thought possible to use a
vacuum on.

#$50% OFF TODAY! ¢ ... See More

@andreavahl #mobilemonkey

n‘ Productive Flourishing
Sponsored - @

Think about what you want to accomplish in 2019, and break that big
audacious goal into:

D Quarterly milestones

B Monthly achievements

B Weekly checkpoints

) Daily tasks... See More

- = .\
e T )
L AU

]

OO 120 11 Comments 40 Shares
oy Like () comment /> Share D~

Most Relevant




Test Different Styles of V

Chalk of the Town - T-Shirt Design Kit
Sponsored - £

A fun and clever gift for kids as seen in the Redbook Magazine 2018
Holiday Gift Guide

CHALK-OF-THE-TOWN.COM
As Seen in Redbook's 2018 Holiday Gift Guide Shop Now
Free Shipping for Orders Over $25

@D Mary Walls, Danielle Pruitt and 8 others 3 Comments 8 Shares 1.9K Views

@andreavahl

#mobilemonkey

deo

Chalk of the Town - T-Shirt Design Kit
Sponsored -

O A fun gift for kids as seen in Redbook Magazine! It's a T-shirt you can
personalize with chalk markers and wear for the holidays or any day.
Erasable, reusable and machine washable. Also available in adult sizes. | .

CHALK-OF-THE-TOWN.COM
As Seen in Redbook's 2018 Holiday Gift Guide Shop Now
Free Shipping for Orders Over $25

MOS 24 4 Comments 14 Shares 3 5K Views



Shorter video with kids did better

CPM (Cost per

Ad Name +  Delivery - Results Reach  Frequency Co;;:j; Budget Amount Spent Re'e"sac’c',: Clicks (Alll  CTR (Al CPC (All) Impressions 1,000 Link Clicks
Impressions)

v () '} Q 4  Flipbook starting with Redbook page @ Not Delivering 268 8,410 1.1 $0.71 §38.00 $189.44 7 571 6.11% $0.33 9,351 $20.26 339
°a ing ‘

@ T, 4 video made with Facebook - we put chalkboards o ® Not Delivering 181 7,030 110 $105 $38.00 $189.44 6 363 470% 5052 7717 $24.55 257

Results from 2 ads 449 16,408 111 $0.84 $378.88 934 5.47% $0.41 17,068 $22.20 596

@andreavahl #mobilemonkey



Video Ads to build awareness and audience

Studio Z Dental @ .
Z \ W ‘mr! Studio Z Dental il Like Page
s : . : s g— Sponsored - @
Looking for a new dentist? You can bring your whole family to Studio Z -
Dental. Find out how Studio Z works with insurance. Get more information at
We strive to make our office comfortable and family-like, not cold and http://'www studiozdental.com/ Feel free to call us at 303-666-7110 if you
sterile. From children to parents to seniors, Dr. Tom and Dr Jenna have have any questions!

years of experience with with people of all ages. Call us at (303) 666-7110
or visit our website: http://www. studiozdental.com/

We wil help you navigate your
complicated insurance

-

& /b
B FRENDLY

" 4
clicK'for more”

Ouimmm—— 008 ) TF

Studio Z Dental - Holistic Family Dentist in Louisville

The Studio Z Dental family full service dental practice offers much more than your
average dentist. We are enthusiastic about maintaining the highest standards in all
are..

17 Likes 5 Comments 4 Shares

o) Like () Comment ) Share %8 Buffer

Learn More

Doubled Referrals



HUGE Benefit: Retargeting Video Views

Create a Custom Audience

What kind of engagement do you want to use to create this audience?

Create a Custom Audience

Engagement audiences allow you to reach pecple who have previously interacted with your
content on Facebook
How do you want to create this audience?
a relationship with your business, whether they are existing customers Video
d with your business on Facebook or other platforms. | )

Create a list of people who have spent time watching your videos on Facebook.

Customer File

e on Facebook and create Lead ad

Use a customer file to match your customers with peop

ience from the matches. The data will be hashed prior to uph select Videos
an aumence mom e malches. & data will be nasned pror 1o up ~, . N
N o el i Create a list of people who have opened or completed a form in your lead
Facebook. Selected
Page® Page: ] Andrea Vanl, Inc. -
Website Traffic
- =i = e e ———— Page 1 3
Create a list of people who visit your website or view specific web pages Canvas
Thumbnail Video Details Video Views @  Last Used

Create a list of people who have opened your Canvas on Facebook.

App Activity

Had s much fun at cur first @[1... 328 Oct 03, 2016
0:07 * Uploaded: Oc

o

Create a list of people who have taken a specific action in your app or game

Facebook Ad Expectations. 217 Sep 27, 2016
544 * Uplo: .

, 2016

Engagement on Facebook [NEW]

Create a list of people who have engaged with your content on Facebook

Facebook
5:05 * Uple:

ideo tips and Ret... asr Aug 23, 2016

Aug 23, 2016

Rule #1 of

cebook Groups: Do. 3316 Aug 18, 2016
3:13 * Uplo Aug 18, 2016

Aug 18, 2016

Cancel

@andreavahl #mobilemonkey



Video Ads: Best Practices

* Have captions or text — 85% of video
views are with sound off

e Shorter is typically better — 2 minutes or
less — capture attention in first 5 seconds

e Can create a video ad from a slideshow of
10 images

* Test against other ad formats to make
sure you are converting

* Retarget to people who have watched
your videos before for cheaper views

@andreavahl #mobilemonkey

Scott Monty and Tammy Green like Kelley Blue Book

aad Kelley Blue Book e Like Page
N E

nsored - @

If there's a teenage driver in your family, safety is always on your mind.
Learn about safety features on all the newest SUVs at KBB.com

Like ¥ Comment Share




Facebook
Video Ads:

Placement
Targeting
Optimization




Optimize for
your TRUE goal

What's your marketing objective? Help Choosing an Objective

Auction @ Reach and Frequency @
Awareness Consideration Conversion
Brand awareness Traffic o Conversions
Reach Engagement Catalog sales

App installs Store visits
Video views
Lead generation

Messages

®)

Conversions
Get people to take valuable actions on your website, app or in Messenger,

such as adding payment info or making a purchase. Use the Facebook pixel or
app events to track and measure conversions.

Campaign Name @  Conversions

Create Split Test @ () A/B test your creative, placement, audience
and delivery optimization strategies

Budget Optimization @ () Optimize budget across ad sets




Video View Ads — only optimizing for more
vViews

Actual amount spent daily may vary.
P W ma) }
Campaign
I_ Schedule » Hun my ad set continuously starting today
Objective

Set a start and end date !

You'll spend no more than $140.00 per week.

Audience

98 Ad set \ = Locatio

- S | e Uni
Audience Optimization for Ad Delivery » Age:

Placements
Budget & Schedule ¢ Video Views - Recommended

b
Bid Amount We'll deliver your ads to the right pecple to help you get the most :
video views of 10+ seconds at the lowest cost. |I:I
Daily Unique Reach
We'll deliver your ads to people up to once a day. -
B Ad : Fotential R
When You Get Charged Impression
': Format More Options
Page & Text Estimate
Ad Scheduling Run ads all the time
£1 4,300

More Options

@andreavahl #mobilemonkey



Great cost per video view —
can be expensive Website clicks

Ad Sets in this Campaign = 4 Create Ad Set

Ad Set Name

Results from 4 Ad Sets

Inactive

Inactive

Completed

Completed

Results

NER

1,606

Reach

1,611

AED

1IR3

[T5]
=

6,130

w

Cost

e n

&0 04

&0 03

50.04

0,03

CPC (All)

on Ao

20.15

&N

$0.11

Custom w

CPC (Li...

5445

$3.24

$1.47

o
L
(=]
{15]

$2.14

Breakdown =

Link Clicks

24

Export | «
Clicks [All)

151

21

271

35

482



Bonus TIP: The wrong ad placement can be bad




[=]=)
Go AdSet Placements
Show your ads to the right pe

Traffic -

Audi

Placements

Budget & Schedule

& Ad -

Identity
Format Device Types

All Devices (Recommended) ¥

\ ' [ J
A LWA S E d It o u r Asset Customization @
Select all placements that support asset customization

Platforms
Placements 4 L v  Facebook -
Feeds v
Instant Articles v

All Placements
typically

y Right Column 4
ChECKEd by \ Suggested Videos
default

In-Stream Videos

Marketplace v

+ Instagram -

Feed v
Stories

« | Audience Network -
Native, Banner and Interstitial v
In-Stream Videos
Rewarded Videos

«  Messenger -
Home v

Close Sponsored Messages

@andreavai==tToisieronkey




Don’t waste
money on bad
placements




Andrea Vahl, Inc. coe
Sponsored - @

™ ¥y Facebook Ads are a necessary (and
extremely effective) part of any online marketing
strategy but many businesses do not want to
manage Facebook Ads on their own. They need
help!

If you are thinking about... More
oy 7 /.
Want to Run Facebook
< Ads for Clients? 4
. - -

fbadvertisingsecrets.com

Start your OWN business

managing Facebook ads fo...

@ © % Jennifer Ressmann and 9 others
1 Comment 1 Share

oy Like () Comment /> Share

@andreavahl #mobilemonkey,

Tested short-form image slideshow vs. Live
video on different placements

Andrea Vahl, Inc.
Sponsored - @

¥ ¥ Facebook Ads are a necessary (and
extremely effective) part of any online marketing
strategy but many businesses do not want to
manage Facebook Ads on their own. They need
help!

If you are thinking about... More

0:00/0:48
*

fbadvertisingsecrets.com

Start your OWN business

managing Facebook ads fo...

@ % Chris Rudolph and 9 others

Ub Like () Comment /> Share




Results

B= Account Overview

Ad Name

FB Ads Starter Kit
FB Ads Starter Kit
) FB Ads Starter Kit

[ @] - FB Ads Starter Kit

FB Ads Starter Kit

[ @] n FB Ads Starter Kit

Results from 6 ads

Campaigns 1selected (%) BE Ad sets for 1 Campaign

# Edit - w9 Preview Rules w

v Leads
- Conversions - 25-55 US CAN AUS SME Buffer HS - Video short - FB Feed 22
- Conversions - 25-55 US CAN AUS SME Buffer HS - Video short - Insta Feed 1
- Conversions - 25-55 US CAN AUS SME Buffer HS - Video of me - Insta Feed 7
- Conversions - 25-55 US CAN AUS SME Buffer HS - Video me live - Insta Story 5
- Conversions - 25-55 US CAN AUS SME Buffer HS - Video short - FB and Insta Story 5
- Conversions - 25-55 US CAN AUS SME Buffer HS - Video me live - FB Feed 4
54
Total

@andreavahl

Website Leads

22

54
Total

B Ads

Cost per Lead «
$2.41

54.92

$7.49

$10.48

$10.63

$13.38

$5.90
Per Action

#mobilemonkey

Reach

1,130

1,257

1,186

2,281

2,183

1,497

8,490
People

Frequency

1.16

1.06

1.05

1.01

1.20
Per Person

CPM (Cost per

1,000

Impressions)

$40.54

$40.60

$42.21

$22.71

$24.02

$30.32

$31.34
Per 1,000 Impre

CPC (Cost per
Link Click)

$1.96

$2.58

$4.37

$4.37

$3.13

$2.43

$2.87
Per Action

CTR (Link

Click-

Through

2.06%

1.58%

0.97%

0.52%

0.77%

1.25%

1.09%
Per Impressio. ..

Relevance
Score



Winner: Slide Show in Facebook Feed

Andrea Vahl, Inc.
Sponsored - €

oty aloebve) st ot sy vty rkting Breakdown further: Next test Mobile vs Desktop
strategy but many businesses do not want to

manage Facebook Ads on their own. They need
help!

If you are thinking about... More

B: Account Overview Campaigns 1selected (X) EE, Ad Sets for 1 Campaign B Ads for 1 campaign
J 7 T

Want to Run Facebook w

4 Lo f o = F CPM(Costper  ope ot per
. Ad Name - Leads Website Leads Cost per Lead « Reach Frequency 1,000 . -
B AdS or cuentS? ' ] o Link Click)
~ T o
FB Ads Starter Kit - Conversions - 25-55 US CAN AUS SME Buffer HS - Video short - FB Feed 22 22 $2.41 1,130 116 $40.54 $1.96
Facebook Feed: News Feed Desktop ’ 1 1 $1.86 73 1.07 $23.85 $0.93

Facebook Feed: News Feed Mobile 21 21 $2.44 1,067 115 $41.60 $2.05

fbadvertisingsecrets.com

Start your OWN business

managing Facebook ads fo...

@ © % Jennifer Ressmann and 9 others
1 Comment 1 Share

[ﬂ) Like () comment £ Share

@andreavahl #mobilemonkey



Facebook
Retargeting




= Asset Library
-

Audience Insights

Custom Conversions Campaign Planner

Custom Audiences

+ Create & Manage

Business Manager
Ads Manager
Creator Studio
Page Posts

App Dashboard
App Ads Helper

Automated Rules

@andreavahl

4 Measure & Report

Ads Reporting
Test and Learn
Attribution
Analytics
Events Manager
Pixels
Offline Events
App Events
Custom Conversions

Partner Integrations

#mobilemonkey

== Assets

Audiences
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Custom Audiences: Retargeting Video Views

Create a Custom Audience

What kind of engagement do you want to use to create this audience?

Create a Custom Audience

Engagement audiences allow you to reach pecple who have previously interacted with your
content on Facebook.

How do you want to create this audience?

Reach pecple who ha
who have inter

a relationship with your business, whether they are existing customers Video
d with your business on Facebook or other platforms. | )

Create a list of people who have spent time watching your videos on Facebook.

Customer File

e on Facebook and create Lead ad

Use a customer file to match your customers with peop

ience from the matches. The data will be hashed prior to uph select Videos
an aumence mom e malches. & data will be nasned pror 1o up ~, . N
N o el i Create a list of people who have opened or completed a form in your lead
Facebook. Selected
Page® Page: ] Andrea Vanl, Inc. -
Website Traffic
- =i = e e ———— Page 1 »
Create a list of people who visit your website or view specific web pages Canvas
Thumbnail Video Details Video Views @  Last Used

Create a list of people who have opened your Canvas on Facebook.

App Activity

Had s much fun at cur first @[1... 328 Oct 03, 2016

Create a list of people who have taken a specific action in your app or game

tations. 217 Sep 27, 2016

, 2016

Engagement on Facebook [NEW]

Create a list of people who have engaged with your content on Facebook

Facebook
5:05 * Uplol

ideo tips and Ret... asr Aug 23, 2016

Aug 23, 2016

Rule #1 of

cebook Groups: Do. 3316 Aug 18, 2016
3:13 * Uplo - 6

Aug 18, 2016

Cancel
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Use Retargeting in Ad

Campaign

L Objective

88 Ad set

Traffic

Dynamic Creative

Offer

Audience «
Placements

Budget & Schedule

8 ad

Identity
Format
Media
Links

Traffic

Choose where you want to drive traffic. You'll enter more details about the destination later.

o Website

App ©
Messenger @

WhatsApp ©

Dynamic Creative

® )

Provide individual assets, like images and headlines, and automatically generate optimized creative
combinations for your audience. Learn more.

Offer

Drive more conversions by creating an offer people can save and get reminders about. Learn more

Audience

Define who you want to see your ads. Learn more

Create New Use a Saved Audience ¥

Custom Audiences @

Locations

Age ©@

Gender @

ustom or Lookalike Audience

All Lookalike Audience Custom Audience

FB Advertising Secrets sales page didn't buy 180
Facebook Ads Video Engagement - June-Sept 2018
FB Ads Management Course Optins

Engagement - Video Views - Dec 2017 June 2018 - 10
Lookalike (US, 1%) - SMMS Starter Kit optins
Lookalike (US, 1%) - SMMS Students through 1-1-18
SMMS Students through 1-1-18

Facebook Ads Conversion Formula optins

50 Posts Thank You Page - 180 Days

Website
Engagement - Video
Website
Engagement - Video
Lookalike

Lookalike

Customer List
Website

Website




Sales Cycle is retargeting only

Cost per CPM (Co: CPC CTR (Link Clicks Website Website
Ad Set Name - Results Reach Frequency P Amount Spent Ends per 1,0C Link Clicks. (Cost Click- CTR (All) Purchases

Result N ) (Al Purchases .
Impression: per Link Through Conversion Value
4\’ Facebook Ads Course Conversion - Retargeting - Multi image Agency text 4 11,320 395 $121.31 $485.23 Sep 16, 2018 $10.85 216 §$2.25 0.48% 478 1.07% 4 $1,588.00
() Facebook Ads Course Conversion - Retargeting - Closing Soon - Instagram 1 1,927 1.10 $50.29 $50.29 Sep 12, 2018 $23.62 15 $3.35 0.70% 15 0.70% 1 $397.00
() Facebook Ads Course Conversion - Retargeting - Multi image Agency text - Closin 5 7,696 3.50 $70.00 $350.00 Sep 12, 2018 $13.00 81 $4.32 0.30% 143 0.53% 5 $1,985.00
() Facebook Ads Course Conversion - Retargeting - Sales Page Video 5 8,238 209 $128.28 $641.40 Sep 12, 2018 $37.17 259 $248 1.50% 628 3.64% 5 $1,985.00

Purchases

Results from 4 ad sets 15 17,676 515 $101.79 $1,626.92 $16.77 571 $2.67 0.63% 1,264 1.39% 15 $6,956.00

Total Spent Total
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How to EASILY
Create Effective
Videos



Slideshow Video — in Faceboo

Video Creation Kit

Select slideshow or a new video template to continue.

b = - N
Andrea Vahi (£ ) - Welcome back, Andrea! You can continue creating this ad or start a new ad. CrEﬂtE slidEShow
& compaion M (R — 2 Show 3-10 Images in a video up to 15 seconds long.
o
8 - .
B o | Square Templates Vertical Templates
Carousel single Image Single Video Slideshow Collection
Scrotble mace = predebedopuiigodn : Themes
i Choose a theme to browse different kinds of video templates
QA o4 80 Ve ok Rapatianos Holiday e Standard
“m., ’ = tor brand, ¢ § rack octvty wit X
Slideshow Recommended Slideshow Specs
b e Promote a Product
- ate o video, or find one e g & . ~ Focus on one product to generate interest and sales.
What you'll need: '@ 2-5 images
Video duration $ 6 seconds
+
Browse Library Create Slideshow
Drive Product Discovery
. R - @ Inspire people to explore and shop by showing what makes your
o the fext for your a4 Laam more - products unique
Select the fink type for your ad S Wams res'v oS > (!
. @ websie \ : ¥ \What you'll need: '@ 1-6 images

Video duration & 15 seconds
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Camtasia

File Edit Modify View Share Help

© Record

Media
Library
Annotations
Transitions
Behaviors
~$* Animations

.k Cursor Effects

0:00:00;00

Track 4

Track 3

Track 2

Media Bin

& MVI_0194.MP4

)

o) Narration_Faceb

o)

o) Narration_Faceb..

$® Ho Hey.mp3

<)

o Narration_Faceb...

)

o) Narration_Faceb...

-

Y

0:00:10;,00 0:00:20;00

TechSmith Camtasia - Facebook Ads Spooftscproj

0:00:30;00
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0:00:40;,00

0:00:50;00

#mobilemonkey

reached

€
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01:12 /0146 30fps

@) o:0112;12

0:01:1G;00 0:01:20;00 0:01:30;00

Signin «

0:01:40;00




Animoto

* Online tool

* Tons of music clips

* Prebuilt storyboards
* Prebuilt animations

Choose a pre-built storyboard | smunr oo scnare
Personalize with your font and colors. And don't worry, you can add and delete sections too
Q i 2 i
- 4 o . 0o
POPULAR ATTRACT AN SHARE A TELL YOUR VIEW ALL
AUDIENCE PRODUCT OR COMPANY'S
SERVICE STORY

Tell your company's story

| THIS VOLCANIC ISLAND IS | %?
IHEAVEN

-
R

Values

EW Company Values Tell A Travel Story NEW  Florist Trend Story

oy
- NEW YORK YOGA OFFERS

f'?; SOMETHING FOR EVERYONE

44
@ADE N
__ S ROOKLYN 1 INNER BEAUTY

Behind the Scenes Company Overview
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Storyboard

Media
M@ Storyboard (0:12)
edia
PROJECT FAVORITES STOCK
/ W_agg to Run Facebook
I:Ads for cnegtsﬂﬂ
ven bl -l
{j Get my FREE Starter Kit

PHOTO 1 PHOTO 1 PHOTO 1 PHOTO

53

/starter-kit
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Combine video and still images

) | Media Storyboard (1:42)

PROJECT FAVORITES STOCK

7

I ﬁelp you get back to your
regular activities quickly.

The patients | have an
opportunity to treat in
my office are able to
heal because of the
specific chiropractic
protocols | use.

I treat the cause rather
than just the
symptoms.

PHOTO

w
(%2

2s PHOTO 17s ) T (za]

fective, affordable, effi D
care for you and your family!

@

ﬁ . OR
o CHIROPRACTIC

@andreavahl #mobilemonkey



Key Takeaways:

1. Use video ads at the top of
the funnel and retarget

2. Test video ads vs image

Test different placements

4. Watch your key

performance metrics to

determine your success.

w




Who's ready for a little jog?




Thank you!

Connect with me
www.andreavahl.com

Facebook Advertising Secrets is
OPEN NOW!
https://fbadvertisingsecrets.com

Facebook Ads Made Simple book
on Amazon

Facebook Ads |

Sw‘{"”

Dl



http://www.andreavahl.com/
https://fbadvertisingsecrets.com/

