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A Little More ABOUT ME

Co-author of Facebook Marketing All-in-One for Dummies
Community Manager for Social Media Examiner for 2 years
Creator of Facebook Advertising Secrets online course
Cofounder of Social Media Manager School

Used Grandma Mary 1 Social Media Edutainer to start my blog
Stand up comedian

Facebook



#1 First the bad news: | =)
Facebook Is changing

*Oh wait, that isnbdét news
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Organic Reach R I\
iS NOT dead Facebook
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Fact: Facebook Organic Reach is steadily declining

Daily data is recorded in the Pacific time zone. 1w 1M 1Q
Start: | 1/1/2017 o

I I
End:  2/22/2018  [&7

Post Reach

The number of people who had any posts from your Page enter their screen.

Organic Paid BENCHMARK
Compare your average
performance over time.

¥ Organic

Paid




But 1t IS still available

Page  Ad Center Inbox Events  Creator Studio  Insights More * Settings  Help ~
Overview Daily data is recorded in the Pacific time zone. 1w 1M 1Q
Creator Studio Start: |3/23/2019 [&4

Followers End: |6/16/2019 [&4

Ads ,

The number of people who had any posts from your Page enter their screen. This number is an estimate.

Reach
Page Views Organic Paid BENCHMARK

) Compare your average
Page Previews performance over time
Actions on Page Organic v
Posts Paid

Branded Content

Your Average
Events Your Average This Period
‘ Last Period 14,227
Videos 5,309
Stories
Ad Breaks

Peaple




Video gets 59% more engagement

Best Facebook Post Format BuzzSumo®
(Based on average number of engagements)
2018 Ultimate Guide to
Facebook Engagement

600

https://buzzsumo.com/blog/facebook-engagement-quide/



https://buzzsumo.com/blog/facebook-engagement-guide/

Facebook Stories T Pages and Personal

Create Story
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Your Page's Story /
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Visible to public for 24 hours

News Feed

@ B Posts are public and show up on your Page and in search results

Public v

A41%811:17 AM

@ Q_ Search

Andrea Vahl,
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Bonnie David
: 15 mins * a»
Good morning beautiful people.

Thank you so much for all your warm birthday
messages.

| am not too active on Facebook these days.
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Fact: Facebook is
still the place to be

INefelnd 1,000,000,000

(o3 Ed 1,000,000,000

144111 624,000,000

68% of U.S. adults
use Facebook
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Source: https://thenextweb.com/tech/2019/06/11/most-popular-social-media-networks-year-
animated/



https://thenextweb.com/tech/2019/06/11/most-popular-social-media-networks-year-animated/

You HAVE to
spend a little
money



Your ad needs to
be INTERESTING
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Stand out
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You don’t
need to wear
a wig
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hThe GOAL Is to STOP the SCROLL
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Puppies and Bables
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#2 Proven
Tactics to

Grow Your
Brand




Establish Yourself as an Expert

with Boosted Videos

(e Andrea Vahl, Inc. was live o

Published by Andrea Vahl April 10 at 5:21 PM - Q

What is working for health, fitness, and weight loss ads on Facebook

Facebook is challenging when it comes to approving any ads that talk about
weight loss or make any claims about health

But it's not impossiblel Here's what is working in terms of ads:... See More

oo & [ Boostrost |
People Reached Engagements

O ‘o o 17 5 Comments 262 Views

oY Like () comment /> Share @~

Most Relevant »

a ) Nathan Friedkin - 3:19 This is super helpful content, Andreal
Nicole Spencer, you might want to put Andrea on your radar.
Love - Reply - 3w o 3

( Andrea Vahl, Inc. e
\ Published by Andrea Vahi (7 - April 23 at 10:39 AM - @

One of the big questions I'm getting lately is should you even advertise on
Facebook or Instagram. There's been a lot of changes and issues so what is
the right approach? Here's your answer &

SHOULD YOU ADVERTISE ON
FACEBOOK AND INSTAGRAM?

and the brand new Facebook
Ads Made Simple book. it

Your Ad Has a High Relevance Score

Great work! Your ad has an average relevance score of 6, which means
it's getting more positive feedback and is costing less to deliver than
most ads on Facebook

6,840 318 55
People Reached Engagements -u

( Andrea Vahl, Inc. aes
A Published by Andrea Vahl 2] - April 24 at 10:34 AM - @

If you are thinking about running ads for clients, it's hard to know how much
to charge for your services.

There are a couple different factors you need to take into account including
how you package your services and setup. Watch this video and grab my
handy Pricing Calculator here: https:/fbadvertisingsecrets.com/pricing-guide

HOW MUCH YOU SHOULD
CHARGE FOR ADS
MANAGEMENT

So if you are running
Facebook or Instagram ads

FBADVERTISINGSECRETS.COM

How much should you charge for ads Learn More
management?

Your Ad Has a High Relevance Score

7 Great work! Your ad has an average relevance score of 5, which means
" it's getting more positive feedback and is costing less to deliver than
most ads on Facebook.

15,340 234 5
People Reached Engagements -




Goal of Content: Awareness

KPI: Video Views and Link Clicks

AVideo - Business Manifesto = L.
A3811 Video Views nom o om
A92 Link Clicks B e B
A10,734 Reached
A$0.01/video view o
ASpend: $13

28



Use Ads for Blog Posts or List Building

ﬁy Michael Hyatt Mark Sanborn - Leadership Speaker
&>/ Sponsored - Q & Sponsored - Q

Everyone has an important message that deserves to be shared.

Yes, it's true! We all have a story to share with others, and a blog or website
is the perfect online platform to do so. But, it can be overwhelming not
knowing where to start. | completely get it! People are always asking me,
“how can | grow my online audience organically?”

My response? You have to find your niche, and write compelling content that
draws themin. ... See More

The Concise Guide to
What Leaders Think and Do

Doing

D
TE CONTENT LEADERSHIP

TH SHARING

Mark Sanborn

tselling author of The Fred Foctor
and You Don’t Need a Title to be o Leader

LEADERSHIP.MARKSANBORN.COM
Doing Leadership Ebook | Mark Sanborn Learn More
Anyone can be a leader, but true leadership requires the..

O3 1 Share




Email Optin Sequence

Ad Website Thank You Page

Jnstagrnam FB Advertising WONDERING HOW TO PRICE YOUR FB Advertising
— Surefc —  FACEBOOKADS MANAGEMENT

— Seorele —
SERVICES?
andreavahl

Sponsored GET THIS FREE FACEBOOK ADS

MANAGEMENT PRICING CALCULATOR! FACEBOOK ADS MANAGEMENT PRICING CALCULATOR

WILL LEARN

How fo Price
Your Facebook Ads

Facebook Ads
Management
Pricing Guide

HOW TO PRICE YOUR FACEBOOK ADS MANAGEMENT SERVICES
EBOOK

PRICING CALCULATOR

Download

O Qv A

andreavahl Wondering how to price your ads
management services? Download this free resource
and you will learn

Tracking: Tracking: |

Facebook Ad Pixel (PageView) Facebook Ad Pixels
(PageView) and (Lead)
And/or Custom Conversion

Refresh preview . Renort 3 problem with this preview




Have some fun!

Erik Qualman
Sponsored - @
Happy Friday! Who else is ready for the weekend?

Speaking Tip of the Day: Don't exercise before speaking #nobrainer

#Bloopers #DigitalLeadership #PublicSpeaking #FridayFeeling
#readyfortheweekend#fridayfeels #friyay #feelgoodfriday

EQUALMAN | BLOOPERS

SEE MORE AT YOUTUBE.COM/

EQUALMAN.COM

. o - Watch More
Motivational Speaker | Erik Qualman




