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Today…

1. What is changing with Facebook

2. Proven tactics to grow your brand

3. The best targeting and re-targeting 
techniques

4. How to determine which ads are giving 
you the best results
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My Story





Today



A Little More ABOUT ME

Co-author of Facebook Marketing All-in-One for Dummies

Community Manager for Social Media Examiner for 2 years

Creator of Facebook Advertising Secrets online course

Cofounder of Social Media Manager School

Used Grandma Mary – Social Media Edutainer to start my blog

Stand up comedian
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#1 First the bad news:

Facebook is changing

**Oh wait, that isn’t news



Facebook
Organic
Reach

Organic Reach 

is NOT dead 

but it’s more 

difficult.



Fact:  Facebook Organic Reach is steadily declining



But it IS still available



Video gets 59% more engagement

https://buzzsumo.com/blog/facebook-engagement-guide/

https://buzzsumo.com/blog/facebook-engagement-guide/


Facebook Stories – Pages and Personal



Fact:  Facebook is 
still the place to be

68% of U.S. adults 
use Facebook

Source: https://thenextweb.com/tech/2019/06/11/most-popular-social-media-networks-year-

animated/

https://thenextweb.com/tech/2019/06/11/most-popular-social-media-networks-year-animated/
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You HAVE to

spend a little 

money



Your ad needs to 

be INTERESTING



Stand out 

from the 

crowd





Don’t get 

TOO weird



The GOAL is to STOP the SCROLL















#2 Proven 

Tactics to 

Grow Your 

Brand



Establish Yourself as an Expert 
with Boosted Videos



Goal of Content: Awareness
KPI:  Video Views and Link Clicks

• Video - Business Manifesto

• 3811 Video Views

• 92 Link Clicks

• 10,734 Reached

• $0.01/video view

• Spend:  $13
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Use Ads for Blog Posts or List Building



Email Optin Sequence

Ad Website Thank You Page

Tracking:

Facebook Ad Pixel (PageView) 

Tracking:

Facebook Ad Pixels 

(PageView) and (Lead)

And/or Custom Conversion



Have some fun!



CASE STUDY
You don’t have to 
have a large budget 
to get Facebook 
Ads to work



Test Plan – Small Budget

1. Create 3-4 images for ad testing 
and a few audiences

2. $50/ad run over 3-4 days

3. Evaluate and Scale best ads



Have a System for Testing Your Ads

Ad Set #1
Interest and Fan 
Page keywords

Ad
Image #1 

Ad
Image #1

Ad 
Image #1

Ad Set  #2
High-value Lookalike 

Audience

Ad Set #3
Job Titles

Campaign



Results

• Improved results: $1.20/link click to $0.11/link click

• Positive ROI on Book sales



CASE STUDY
You don’t have to 
have a fancy 
website to get 
Facebook Ads to 
work



Webinar Sequence

Ad Zoom Webinar Thank You Page

Tracking:

Facebook Ad Pixel (PageView) 

Tracking:

Facebook Ad Pixels 

(PageView) and (Lead)

And/or Custom Conversion



Sold Product on Webinar
8x Return on Ad Spend



Recap

Boost Videos 

to Grow Your 

Brand

Use Facebook 

Ads for Blog 

Posts

Use Facebook 

Ads to Build 

Your List with 

Lead Magnets 

or Webinars

Create a Test 

Plan with 

Different 

Keywords and 

Different 

Images
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#3 The Best 

Targeting and 

Retargeting 

Techniques 







Targeting 
Your Ad



Not All 
Keywords 
or Fan 
Pages are 
Available



Retargeting: Warm Market

1. Website Visitors

2. Engagement Retargeting
• Video Views

• Facebook Fans

• Instagram Business account 
and more

3. Email list

Highly Targeted 
Audience Means 
You Can Spend 
LESS Money to 

Reach Them



Top 3 Custom Audiences for Speakers

1. Facebook Fans

2. Video Views

3. Website Visitors



Facebook Custom Audiences



Allows you to target 
people who have 
interacted with your 
Page Posts but 
aren’t Fans

#1  Facebook Page Engagement



Allows you to target 
people who have 
viewed your videos

#2  Facebook Video Engagement



Select Videos



Requires that the 
Facebook Pixel is 
installed on your 
website

#3  Website Visitors



Using Retargeting Audiences in Ads



Reference Post: 
andreavahl.com/facebook/facebookadspixel.php



Facebook Pixel

• TWO JOBS:  Tracks Page views and conversions

• A bit of code you add to your website

• Place the basic code one time

• Each account gets one pixel

• Install the Pixel ASAP



Facebook Ads Manager



Recap

Choose Job 

Titles, Interests 

or Fan Pages 

to target

Retargeting 

Audience #1

Fan Page

Retargeting 

Audience #2

Video Views

Retargeting 

Audience #3

Website 

Visitors



#4 How to 
determine 

which ads are 
giving you the 

best results



Find your best keywords with split testing



First test Targeting then test Images



Best Default Ad Report
Performance and Clicks



Results: Best performer saves over $11 per LEAD!

Reports will show conversion event 

that is a result of ONLY that Ad



Bonus TIP: The wrong ad placement can be bad



ALWAYS Edit 
your Placements



Troubleshooting Guide
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• Text andrea to 773-770-4377

• www.andreavahl.com/adstrouble

http://www.andreavahl.com/adstrouble


Final Recap

Boost Videos 

to Grow Your 

Brand

Use Facebook 
Ads to Build 

Your List with 
Lead Magnets or 

Webinars

Target Your 

Ads with 

Keywords and 

your Best 

Retargeting 

options

Test different 

images and 

audiences to 

see what 

works best for 

you



Continue to 

experiment and test



Facebook is 

just a tool







Thank you!
Connect with me
www.andreavahl.com

Troubleshooting Guide
Text andrea to 773-770-4377
www.andreavahl.com/adstrouble

http://www.andreavahl.com/
http://www.andreavahl.com/adstrouble

